8/14/20 - MFG OutLoud Episode #24
The Good, the Bad, and the Ugly of 
Channel Marketing Programs 
Build sales and loyalty in your distribution channel
(with Special Guest - Lorraine Ball)

Lorraine Ball is the owner of Round Peg, a digital marketing firm in Indianapolis, Indiana. (a Hoosier by choice, New Yorker by birth)
 
And, for more than a decade, she’s been the host of the More Than A Few Words podcast. (she started way before podcasting was cool)
 
Her previous experiences inside Carrier, Conseco, and Lennox Industries give her the knowledge and know-how to address head on the good, the bad and the ugly of channel marketing programs and how to use them to build sales and loyalty in your distribution channel.
 
What a privilege to have you with us today on MFG OutLoud!
 
Let’s dive into another courageous conversation!
 
Subscribe
Apple | Spotify | Google | YouTube
4 Quick Things from this Episode
Ideal outcomes for a successful Channel Marketing Program 
Diving into the bad and the ugly...what mistakes are being made? 
Making the adjustments to turn bad and ugly into good and wildly successful. 
How manufacturers can leverage a great Channel Marketing Program to build trust, sales and loyalty. 
 
 
Enjoying the show? Please leave us a review here. Even one sentence helps. It’s feedback from Manufacturing All-Stars like you that keeps us going!
 
Tweetable Quotes
“Part of a successful Channel Marketing program is creating a give-back component to customers and competitors...ala “golden handcuffs.” —Lorraine Ball  
“Measuring activities versus outcomes for your Channel Marketing programs is like throwing gobs of money into the wind.” —Lorraine Ball 
“Sticking with the same customer reward for more than five years is a sure sign you’re out of alignment with what your customers value TODAY.” —Lorraine Ball 
“Use more of what you know about customers aka: data to create an experience for them that’s not limited to your products.” —Lorraine Ball 
 
 
 
 
Recommended Resources from this Episode
More Than A Few Words
How to Engage Your Audience in 2020



Thank you for listening and hanging out with us.
Keep manufacturing out loud! We need you. 


Connect with Lorraine Ball
LinkedIn | Twitter | Web
 
 
Connect with Allison DeFord
LinkedIn | Twitter | Web
 
 
Connect with Ray Ziganto
LinkedIn | Twitter | Web

