MFG Out Loud Episode #48

Adapting Your Marketing at the Speed of Culture   
with Special Guest - Felix Bazgan, Director of Digital Marketing at Cambro Manufacturing
 
If you spend any time on social media, you may have come across a few TikToks from Cambro Manufacturing, starring today’s guest, Felix Bazgan.
 
(Keep in mind, Cambro has 19.5K Twitter followers, 8,146 Linkedin followers, and 33.4K followers on Instagram...and there’s also Facebook, TikTok, YouTube, etc. etc. etc.)
 
Immediately, you think, “TikTok isn’t for manufacturers and it’s not for me! Why are they wasting their time? It’s silly. It’s for kids.”
 
And, you probably think, this Felix guy is super outgoing and edgy and it’s easy for him. That’s not ME. That’s not our brand. We don’t have time to mess around. 
 
What you’ll learn today will surprise you...on many levels. Felix just happens to be a courageous introvert who saw an opportunity for Cambro to interact with their end users directly, in a unique and relevant way. (see what he did there? Adapted at the speed of culture. Took a risk. Tried something new.)
Let’s dive into another courageous conversation...
 
4 Quick Things from this Episode
1.	Why TikTok; how hard was it to get buy in? What do you get from it? (consistency, relevance, engagement)
2.	Cambro Blog...started it waaay before blogging was cool for B2B; Why? Benefits!
3.	Leading your way, instead of trying to lead like someone else
4.	The power of adapting your marketing at the speed of culture; what’s next
 Subscribe
Apple | Spotify | Google | YouTube
 
Enjoying the show? Please leave us a review here. Even one sentence helps. It’s feedback from Manufacturing All-Stars like you that keeps us going!
 
Recommended Resources from this Episode

Thank you for listening and hanging out with us.
Keep manufacturing out loud! We need you. 

 
Connect with Felix Bazgan
LinkedIn | Twitter | Web
 
Connect with Allison DeFord
LinkedIn | Twitter | Web
 
 
Connect with Ray Ziganto
LinkedIn | Twitter | Web
 


